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Promoting Congbmeration Devebpment of Culiural hdustry
—— A Major Task to Pranote China s Cultural Soft Power during
the Period of the Twelfth—- Five- YearP lan

H ua Jian

Abstract Conglan eration development of culiural industry is defined hat a great deal of enterprises

he concemed service mstitutions centerng on a leading industry, conglanerate and fom regional

sustainab le canpetitve advantages. The one of major global canpetitbn of culural industty depends on

he grade and scale of culural indusiry clisters. One of the developmen t strategy of culural industry dur

ng the perbd of theTwelftlh— Five— Y ear Plan is assin ilating and draw ng upon the experiences of other

countries proceed fran Chinas actual conditbns

dustry and canprehensive canpetitbn pow er of cu lural indusiry.

ment

to prumote conglam eration development of culural ir
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