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Changes in Modern China s Consumer Culture As Seen from

the Popular Parole over the Past 30 Years

ZHENG Chongxuan

(Shang hat Academy of Social Sciences, Shanghai 200020, China)

Abstract: Within 30 years of reform and opening up, China underwent comprehensive social changes. People s

consumption concept and consumer behavior also underwent great changes. Popular paroles provide us the testimony about

social development and the main features of consumer culture in different stages. From the popular parole of the past 30

.
years, we can see three stages of development about modern Chinas consumer culture.
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