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The International Comparison of the Competitiveness of
the International Creative Cties and Its Enlightenment

CONG Haibin GAO Changchun

[Abstract1The synergistic effect of creative industries and cities is becoming more and more significant which causes the Creative
cities become the hotspot of the development of the globe. By comparing the competitive condition of the most influential “International
Creative cities” nowadays such as London New York and Tokyo this paper shoots at making a comprehensive understanding about the
competitiveness of several major Creative cities in the world and it offers China research materials and theoretical basis for the
construction of International Creative cities.
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