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Research on 2010 Expo and the Metropolis Image Building of Shanghai

ZHUANG Delin CHEN Xinkang

[Abstract1There are obvious shortcomings in the image building of Shanghai

brings great opportunities for the image building of Shanghai. Firstly

and there are also criticism on Shanghai . 2010 Expo

this paper sums up the major 4 characteristics of metropolis.

Then the article extracts seven sub-image in accordance with the features of metropolis from the perspective of satisfaction of target

market. As a result

management center

and so on.

the paper proposes suggestions for image building of Shanghai

such as establishing Shanghai strategic image

[Keywords] Shanghai; World Expo; Soft Power; City Image ;Targeted Market ; Metropolis
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